
SUBSISTENCE PRODUCE MARKET RESEARCH QUESTIONNAIRE 
 
Based upon the information provided at this meeting, please take the time to complete this brief 
questionnaire at a time convenient for you.  This questionnaire is for informational purposes only 
and therefore does not require any business identification other than as requested in questions 1 
and 2.  Elaboration is requested on questions 9, 10, 14, 17, 18 and any question where your 
response is disagree.   Feel free to attach additional pages. Please fax your responses to 215-
737-7166, Attn: Leah Baldino, or you may place your response in the registration box.  In 
order to ensure the information is utilized for our planning purposes, please provide your 
response no later than COB September 8, 2005. 
 

Contract Information    
1.  Identify business type (broker, dealer, wholesaler, 
grower/shipper): 

 
 

 
 

 
 

    
2.  Is your company classified as: Small (<500) Large (>500)  
    
 See Definitions on Page 4 of this questionnaire, 
circle all that apply 

Hub Zone  Disadvantaged 8(a) SD 

    
 Woman Owned Veteran 

Owned (VO) 
Service 
Disabled VO 

    
3.  Long term contracts reduce risk to the contractor. Agree Disagree No Response 
    
4.a.  Long term contracts with weekly price 
adjustments maintain competitive market pricing for 
customers. 

Agree Disagree  No Response 

    
4.b. Every other week price adjustments maintain 
competitive market pricing for customers. 

Agree Disagree  No Response 

    
5.  Is price set at time of order or at time of delivery 
(circle one): 

Order Delivery  

    
6.  We are considering a 5 year contract term 
consisting of a base period and option periods.  
Optimal contract base period would be:  

 
 
12 months 

 
 
18 months 

 
 
24 months 

    
7.  Which fixed price structure would be the most 
appropriate: 

One fee per 
contract 

Commodity 
based 

Customer 
based 

    
Domestic Availability    

8.  Country of Origin is readily available year round 
on all fresh fruits and vegetables purchased from 
local suppliers. 

Agree Disagree No Response 

    



 
9.  On a regional basis, there are limitations on 
availability of domestic (USA) grown products. 

Agree Disagree  No Response 

 
Please identify fresh product not available from domestic (USA) grown sources in your region.  Provide the 
time frame it is unavailable and the area in which you purchase during that time (if a non-domestic source, 
provide information in response for question #10).  Also state your firm’s purchasing policy for identified 
products when they are not available from domestic (USA) grown sources. Include impact of pricing, 
quality, etc.: 
 
              
 
              
 
              
 

10.  On a national basis, there are limitations on 
availability of domestic (USA) grown products. 

Agree Disagree  No Response 

 
Please identify fresh product not available from domestic (USA) grown sources nationally.  Provide the 
time frame of unavailability, the country of origin and any additional cost to import product.  Also provide 
the procedures you utilize to identify non-domestic product in your inventory.  If you do not use such 
procedures, please explain why not. 
 
              
 
              
 
              
 
              
 
Quality Concerns    

11.  Does your firm currently utilize third-party food 
safety certification? 

Agree Disagree No Response 

    
12. Does your firm have established recall 
procedures? 

Agree Disagree No Response 

    
Regionalization/Customer Base    

13.  Given the current customer base, the proposed 
regions are logistically advantageous. 

Agree Disagree No Response 

    
14.  Provide your suggestion for the most logistically advantageous means of dividing the regions into 

zones. 
 
              
 
              
 
              
 
              
 
              
 



 
15.  State the current commercial customer furthest 
from your main facility or distribution center within the 
proposed regions and the mileage to that customer. 

    

    
16.  School requirements necessitate the breaking of 
cases.  This has minimal impact on inventory. 

Agree Disagree No Response 

    
17.  In the event of customer need/emergency, two 
deliveries in one day are possible.   

Agree Disagree No Response 

Please state factors made in determining availability/non-availability for two deliveries in one day: 
 
              
 
              
 
              
    
Electronic Data Interchange (EDI)    
18.  Does your company have EDI capability? If so, 
explain your EDI capability. 

Yes No  

 
              
 
              
 
19.  If you company does not have EDI capability, how 
long will it take to subscribe to or implement such a 
system? 

1 month or 
less 

1-6 months 6-12 months 

  Don’t plan to implement 
    
    

 



DEFINITIONS 

    SMALL BUSINESS (SB):  A small business is a concern, included its affiliates, which is (1) organized 
for profit; (2) independently owned and operated; (3) not dominant in the field of operation in which it is 
competing; and (4) can further qualify under the size standard established by the Small Business 
Administration (SBA) .  
 
     HUB ZONE SMALL BUSINESS (HZSB):  A small business concern that is (1) located in an “historically 
underutilized business zone;” (2) is owned and controlled by one or more U. S. Citizens; and (3) at least 35% 
of its employees reside in the HUB Zone.  A company must be certified by the Small Business 
Administration to claim HZSB status.   Application for HZSB certification can be obtained at 
www.sba.gov\hubzone.         
 
     SMALL DISADVANTAGED BUSINESS (SDB):  A small business concern (1) which is at least 51% 
owned by one or more socially and economically disadvantaged individuals: or, in the case of any publicly 
owned business, at least 51% of the stock is owned by one or more socially and economically 
disadvantaged individuals; and (2) whose management and daily business operations are controlled by one 
or more such individuals.  Socially disadvantaged means individuals who have been subjected to racial or 
ethnic prejudice or cultural bias because of identity as a member of groups without regard to their individual 
qualities.  The following individuals are presumed to be socially disadvantaged:  Black Americans, Hispanic 
Americans, Native Americans, Asian-Pacific Americans, and Subcontinent Asian Americans.  Economically 
disadvantaged means socially disadvantaged individuals whose ability to compete in the free enterprise 
systems is impaired due to diminished capital and credit as compared to others in the same/similar line of 
business and, as a result, have been or are likely to be precluded from successfully competing in the open 
market.  A company must be certified by the SBA to claim SDB status.  Application for SDB certification 
can be obtained at www.sba.gov/sdb.    
 
    8(a) SMALL DISADVANTAGED BUSINESS (8(a) SDB):  A small business concern certified by the SBA 
under Section 8(a) of the Small Business Act.     
 
     WOMAN-OWNED SMALL BUSINESS (WOSB):  A small business concern that is (1) at least 51% 
owned by one or more women; or in the case of any publicly owned business, at least 51% of the stock is 
owned by one or more women and (2) whose management and daily business operations are controlled by 
one or more women. 
 
    SERVICE-DISABLED VETERAN-OWNED SMALL BUSINESS (SDVOSB):   A small business concern 
(1) which is not less than 51% owned by one or more service-disabled veterans or, in the case of any 
publicity owned business, not less than 51% of the stock is owned or one or more service-disabled veterans; 
and (2) whose management and daily business operations are controlled by one or more service-disabled 
veterans or, in the case of a veteran with permanent and severe disability, the spouse or permanent 
caregiver of such veteran.   Service-disabled veteran means a veteran, as defined in 38 U.S.C. 101(2), with 
a disability that is service-connected, as defined in 38 U.S.C. 101(16). 

 
    VETERAN-OWNED SMALL BUSINESS (VOSB):  A small business concern (1)  which is not less than 
51% owned by one or more veterans (as defined at 38 U.S.C. 101(2)) or, in the case of any publicly owned 
business, not less than 51% of the stock of which is owned by one or more veterans; and (2) whose 
management and daily operations are controlled by one or more veterans. 

http://www.sba.gov/hubzone
http://www.sba.gov/sdb
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